SPECIFICATION 



TITLE 

"METHOD FOR PRODUCT PROMOTION" 
BACKGROUND OF THE INVENTION 

Field of the Invention 

The present invention relates generally to a method for promoting or advertising a 
product, brand, service or company and, specifically, to a method for fulfillment of a promotional 
contest. 

Description of the Related Art 

Products offered for sale are often promoted by contests or sweepstakes. The possibility 
of winning a prize in the contest brings the product or company to the attention of potential 
customers and may prompt them to purchase the product. Contests thereby increase sales of the 
product or other products of the company and related products of other manufacturers as 
customers are driven to participate in the contest. The contest may be conducted so as to require 
the participants to submit personal information to the company or to the contest promoter. This 
personal information is useful to the company or promoter in determining the demographics of 
the customer base. 

A company or promoter conducting a contest to promote a product must provide so-called 
fulfillment for the contest. Fulfillment refers to receiving the contest entries, checking the entries 
to determine which of the entries are winners, and recording the personal information about the 
participants and statistical information on the contest itself. These tasks becomes quite 
burdensome, particularly if the fulfillment tasks are performed by the company since additional 



personnel are required to assume these duties. Separate companies are often hired for contest 
fulfillment. This represents a considerable expense to the company hoping to promote its 
product. These costs reduce the benefits of running the contest, namely increased profits from 
higher sales. 

Fulfillment is also required for rebates offered upon the purchase of a product. The 
purchaser of the product may, for example, be required to send a copy of the sales receipt, a 
portion of the product package, and personal information to the company to receive a rebate 
payment to effectively reduce the purchase price of the product. The burden on a seller of a 
popular product to fulfill these rebate requests is great, often resulting in delays that frustrate and 
anger the purchasers of the product, which counteracts the benefits of the goodwill generated by 
the rebate offer. 

SUMMARY OF THE INVENTION 

An object of the present invention is to provide a method for fulfillment of contests which 
reduces costs to the contest promoter and speeds up access to information gathered from the 
contest participants. 

Another object of the invention is to provide secure self fulfillment of sweepstakes 
promotions. 

Yet another object is to provide immediate responses to the contest participants on their 
winning status. 

A further object of the invention is to provide a direct link between an internet based 
promotion, specifically a world wide web (WWW) based promotion, and a seller of the promoted 
product or service. 
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Another object of the invention is to provide useful information on the product with a 
goal of building brand loyalty. 

These and other objects and advantages of the invention are provided by a method for 
sweepstakes fulfillment which provides an in-store delivery mechanism tied directly to the 
product and which directs purchasers or others to an internet site, such as a world wide web 
sweepstakes site. The in-store delivery mechanism is, for example, a card or other article 
available in a store, and in one embodiment is a card in a product package. Purchasers of the 
product retrieve the card from the product package and are directed to contact the world wide 
web sweepstakes site to learn if they are winners of the sweepstakes. While in contact with the 
world wide web site, the purchasers are asked to input information. The requested information 
includes a code or password or other unique information which is printed on or otherwise on the 
in-store delivery mechanism, as well as personal information of the purchaser. A promoter of 
the sweepstakes, specifically a server computer of the promoter, receives this information and 
determines whether the purchaser is among one or more winners of the sweepstakes from the 
code or other unique information. The purchaser is notified while connected to the world wide 
web site of his or her winning status. The purchaser may also obtain coupons or discounts, 
receive rebates, or play games such as a game promoting the product while visiting the web site. 
The winning status of the purchaser is confirmed by instructing the limited number of winning 
purchasers to forward their original cards to the promoter for verification. 

Meanwhile, the server computer of the promoter has collected the personal information 
of the purchaser and accumulates this personal information into a database with personal 
information of other purchasers. The promoter of the sweepstakes or contest thereby obtains 



demographic data on the purchasers of the product without the expense of additional personnel 
or of hiring an outside service to perform this task. The sweepstakes entries are checked for 
winning status without the use of additional personnel to review each entry, providing a further 
cost savings. For the purchaser, the benefit is immediately knowing whether the entry is a 
winning entry or not. 

The principles of the present method are applicable to a wide variety of contests and 

promotions. For example, present method may be used for many types of contests, including 

those offering product or service discounts or free merchandise. The present method may be 

used at trade shows to attract attention to a display or booth. The purchaser may instead be a 

potential purchaser of the product or service, whom it is hoped will make a purchase of the 

product or service. The card need only provide the purchaser information toward an electronic 

fulfillment site and a code, and my be a label, playing piece, coupon, or other product insert or 

package component. The card may be printed in or carried in a product catalog or advertisement. 

The card may be provided in a magazine or newspaper as well. The card may instead be 

ir\ 0< po\ r\*r s**le Airplay o r 
available for pickup in a store or other retail location or even available electronically, such as 

A 

over the internet. 



BRIEF DESCRIPTION OF THE DRAWINGS 

Figure 1 is a flow chart of the process steps in an exemplary embodiment of the present 
invention; 

Figure 2 is a diagram of a product sale according to the present method; and 
Figure 3 is a diagram of a fulfillment of a contest according to the invention. 
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DETAILED DESCRIPTION OF THE PREFERRED EMBODIMENTS 



In Figure 1, the process of the invention is begun in step 10 by incorporating a card 12 
provided with an internet address 14 and a code 16 into a package with a product 18. The step 
10 may be carried out by an apparatus such as the rotary transfer device disclosed in U.S. Patent 
No. 5,431,274 which places the card 12 into or onto a product 18 package. Each product 18 in 
a production run is provided with a card 12 using the transfer device of the aforementioned 
patent, for example. Each of the cards 12 is provided with the internet address 14 and different 
codes 16, as will be described below. The incorporation of the card 12 into the product 18 
packaging is accomplished by automated machinery which mounts the card by an adhesive, for ~ A . 
example, on the produce, box or product container wherein it © covered by wrapping such as . q 

shrink wrap. The card 12 may be inserted into the package, such as into the produce box, or may ^ 
be under a label as well. Instead of placing the card 12 in or on the product package, the card 
may be incorporated into the product package by being printed on the package, printed as part 
of a label or on the back of a label. The product, for purposes of the present invention may be 
a product or service catalog or advertisement and the card is provided in the catalog or 
advertizement, such as by being inserted into the catalog or by being printed on a catalog page, 
for example. 




A 



The card 12, for purposes of the present invention, may be a card formed of stiff paper 



or rigid of semv-rigi'J pU*H«« o< 0+ho<«u.bsnr4-t-e, 

or chipboard in the traditional sense Jor may be a slip of paper, plastic piece, molded game piece, * w4\ 

^ < oC cxrwj fv pe *fLi ?~. 



m of the outside of the label or box, ° T > 



or it may be the back or inside of the label or box or a portion < 
all of which are considered a card for purposes of the present invention. The intention is that the 
internet address 14 and code 16 information on the card 12, in whatever form it takes, is 



available to the customer who has the card 12. In a preferred embodiment, the card 12 is 
provided on the product 18 package is such as way as to only be available to the purchaser after 
the product 18 is purchased. Ideally, the outside of the product package 18 includes information 
announcing the contest or sweepstakes and indicating that the card 12 or other playing piece is 
enclosed. 



The product 1 8 is any product or service that the seller, manufacture^or promotional 

agency hopes to promote using the present method. The present method may also be used to 

promote the retail store selling the product. The product 18 for the present invention may be an 

advertisement or catalog for the product or service. The present method is not limited to 

promoting only the product 18 with which the card 12 is packaged, since the method may 

or & 'vokskdcot ^er\A'£e err onaV^^r co^vp^ny 
promote another product of the company, or may promote the company in general so as to further 

the good will of the company among its customers and potential customers. 

As shown in Figure 2, the card 12 has been marked with the internet address 14 for an 
internet site, such as a world wide web site, at which is available custom developed web site for 
the contest or sweepstakes. The card has also been marked with the code or password 16 or 
other information. The code 16 may be unique to each card 12, or may be indicative of classes 
of applicants, such as one code for non-winning cards, another for a top level winner, and other 
of winners of second tier or lower prizes. Promotional informationmay also be marked on the 
card, including advertising, a discount coupon or other information. 

The product 18 with the enclosed card 12 is placed on the store shelf for sale by a retail 
seller as shown at step 20 in Figure 1, and a customer is driven to purchasing the product 18 by 
the opportunity to participate in the contest or sweepstakes. The placement of the product 18 in 



the store 22 for sale is shown in Figure 2. The store 22 may be a catalog company, wholesale 
outlet or other product source. The customer 24 purchases the product 18 and so becomes a 
purchaser. An individual may also become a purchaser according to the present invention by 

ir\ ek direct m<u \ p^^^e^ J2p 

obtaining the card by mail^icking up the card 12 at a store, at a kiosk, or at a trade show. The 
purchaser removes the product 18 from the store 22 as shown in Figure 2. After the sale of the 
product 18, the purchaser 24 finds the card 12 in the package and is motivated to use an internet 
enabled device, such as a computer, to contact the internet address 14 on the card 12. The 
contact from the purchaser is received by a server computer 38 at the internet address as shown 
at step 30, where the purchaser inquires as to whether the code 16 qualifies for a prize. This is 
also illustrated in Figure 3 by the purchaser 24 at a computer 32 or other internet enabled device a 

using the computer to connect over a connection 34, for example, a phone line or network, to the w ^ 

or <ly\ aaerxt of , 
internet 36 and to a server computer 38 of the promoter. &f-or*\o¥c r sOLck c^> our\ Im^rt^* 

For purchasers who have no access to the internet address, an alternative may be provided 
wherein the purchaser returns to card by mail, for example. This enables all purchasers to 
participate in the sweepstakes, but is not preferred. 

Before the server computer informs the purchaser 24 of the purchaser's status in the 
sweepstakes or contest, personal information is collected from the purchaser at the internet 
address as shown at step 40 in Figure 1 . This information is received over a connection 42 
between the internet 36 and the promoter's server computer 38. The promoter's server computer 
38 may be at the promoter's place of business 44 or another location. The personal information 
which the purchaser is asked to provide may include his or her name and address, and possibly 
other information such as his or her telephone number, age, income, race, zip code, e-mail 



address, interests, the store at which the product was purchased, comments on and evaluation of 
the product, etc. depending on the needs of the promoter. Either before or after collecting the 
personal information from the purchaser at step 40, the purchaser is asked for the code 16 from 
the card at step 50. The purchaser may be admitted to a secure area of the internet site upon 
inputting a valid code or password. 

After receiving the code 16 and the personal information from the purchaser 24, the code 
16 is compared to a list of winning codes to determine whether that code is a winner at some 
prize level, as shown at step 60. Alternately, the code 16 which is input by the purchaser 24 may 
be subject to some computation, random selection, or other means for determining a winning or 
non-winning status, instead of the look-up list. The purchaser 24 is then informed of his or her 
status based on the code 16, in other words, whether the purchaser 24 has won some prize, as 
shown at step 70. 

A purchaser 24 who is visiting the internet site may be invited to play a game or 

participate in some other enjoyable activity as a means for further promoting the good will of the 

product or company. This activity may be restricted to those purchasers who have been 

admitted to the secure area of the site by inputting a valid code 16 or may be open to all visitors. 
The puorVvxser m<xv/aVbo be d\cec\-e4 ^^r+icipcrKng netavtars in hssorher CLfeo^ for 

The purchasers 24 who are identified as winning a prize or other award are requested by oarvVs 

the server computer 38 to send the original card 12 with the winning code to the company selling ^^^^ ) 

the product or the promoter running the sweepstakes, as shown m Figure 3 at 82. The card 12 Jf^^4Jv^ 

0 sent by mail, for example, by the purchaser 24 is received by the promoter at step 80 in Figure <XA^ { 

1 . The winning status of the card 12 can be verified, as shown at 90. Security measures such as -ynd^cis. 

copy protection may be implemented to assure that copies of the winning card 12 are not 



acceptable by the promoter. 

Fewer personnel are required by the promoter to receive the returned cards 12, since only 
the winning cards (and perhaps a few others) will be sent in. Further, and more importantly, the 
personnel for recording of the purchaser information is dispensed with since the purchasers input 
this information themselves. After verification of the original card 12, the prize or prizes 
corresponding to the prize levels won by the purchaser is then forwarded to the winning 
purchasers at step 100 in Figure 1. 

For purchasers 24 who did not win a prize and are not required to send the card 12 to the 

promoter, the card 12 may include a discount coupon or other promotion toward a future 

purchase. A rebate toward the purchase price may also be offered, and can be sent automatically 

or aiheru/ise credited -te ^Orckd^tr or d(scoar& flajj&rAe* 
to the address which the purchaser input. K In this way, the present method also provides ^° H^t, 

£ j seller: 

automatic fulfillment of rebate promotions. 

After the personal information of the purchasers has been received at the promoter's 
internet site by the promoter's server computer 38, the information is preferably accumulated into 
a database where may be sorted and used for future product promotions, for focusing of 
advertising to the purchasers, or other marketing advantages. 

For the present method, the purchaser 24 need not be the individual who actually made 
the purchase of the product 1 8, but may be a family member, coworker or friend or other person 
who obtained the card 12 or who otherwise is performing the steps described herein. The 
internet enabled device 32 used for the connection to the internet site need not be owned by the 
purchaser but may be used by the purchaser temporarily such as at a public library, at a business 
or at a friend's house. The promoter may be the manufacturer of the product 1 8, an advertising 
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agency, an outside promoter, the retail seller or an agent thereof, or other entity assigned the task 
of performing the steps described herein. The internet site for which the address 14 is provided 
is preferably a site on the world wide web (WWW) portion of the internet, although it may be 
an FTP (file transfer protocol) site or some other type of site on the internet or on another 
computer network. For example, the present method may be performed over an on-line service, 
such as, America OnLine (AOL), or over any wide area network. 

Thus, there is shown and described a method for fulfilling a promotional sweepstakes 
which reduces personnel expense on the part of the promoter by the participants inputting the 
fulfillment information directly into the promoter's database. The purchaser is informed 
immediately of his or her winning status, and the promoter is provided an opportunity to 
communicate directly with purchasers of the product. 

Although other modifications and changes may be suggested by those skilled in the art, 
it is the intention of the inventors to embody within the patent warranted hereon all changes and 
modifications as reasonably and properly come within the scope of their contribution to the art. 
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